PRESS RELEASE

Sodexo enhances service offering to
clients and consumers by acquisition
of Dutch startup XXImo
Paris, March 15, 2016 - We are pleased to announce that XXImo in ‘s-Hertogenbosch (the
Netherlands) will gradually be acquired by Sodexo Benefits and Rewards Services, an
activity of the global services company Sodexo.
The acquisition allows Sodexo Benefits and Rewards to support its clients to further enhance the
Quality of Life of their employees with an innovative mobility platform. It enhances the experience
of commuting and business travel and opens the way to new types of employee benefits that will
bring ease and efficiency to their day to day work. Also, the acquisition allows XXImo a quick roll
out in other countries, starting with Germany.
XXImo is the company behind the XXImo Mobility Cards which enables commuters and business
travelers to travel and pay hassle-free with one single solution for journeys by car, taxi, train, tram,
bus, car share, public bike share and plane and also to pay conveniently for car sharing, parking,
hotels or a business lunch.
XXImo has developed its own platform and merchant network that makes it possible to digitalize
the whole expense process, from transaction, authorization and cost allocation to direct processing
in the accounts. The acquisition by Sodexo Benefits and Rewards will allow XXImo to continue
investments in this platform, extend its commercial network and develop its product portfolio in
order to deliver an even better experience, among others to the large group of Sodexo customers.
Philippe Symons, CEO of Sodexo Benefits and Rewards Services Belux, says: “The
acquisition of XXImo enhances our already strong offering in the employee benefits and mobility
solutions area further. Our solutions allow our clients and consumers to concentrate on their
main missions rather than logistics. It will bring ease and efficiency to their day to day work and
improve their work-life balance, key factors that improve the Quality of Life of employees in
today’s competitive economy.”
Patrick Bunnik, CEO of XXImo, confirms: “After our success in the Netherlands and Belgium
where we rolled out in 2013, we planned a phased international rollout. We are convinced that
this acquisition by Sodexo will enable us to accelerate the international rollout considerably.
Being part of a global services organization brings added value to our new and existing
customers, merchants and resellers.”
Bunnik will remain CEO of XXImo and will continue to work with Lex Broekhuizen (CFO) and a
dedicated team from the HQ in ‘s-Hertogenbosch in the Netherlands.
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About XXImo
XXImo, founded in 2011, offers a digital platform that enables its users to plan, administrate and
pay for all forms of business travel. XXImo’s mission is aimed at making mobility easy, for the
traveler as well as the financial handling of the expenses. Besides fueling, charging, car and bike
sharing, toll and parking the XXImo solution offers the possibility to travel by public transport, use
the taxi service, and to make reservations for meeting centers, hotels and flights. All XXImo
transactions are listed on one specified invoice that employers can use for their VAT statement.
XXImo customers can set up online where and what the card can be used for, assign spending
and regional limits per type of transaction. www.xximo.com

About Sodexo
Founded in 1966 by Pierre Bellon, Sodexo is the global leader in services that improve Quality of
Life, an essential factor in individual and organizational performance. Operating in 80 countries,
Sodexo serves 75 million consumers each day through its unique combination of On-site Services,
Benefits and Rewards Services and Personal and Home Services. Through its more than 100
services, Sodexo provides clients an integrated offering developed over more than 50 years of
experience: from foodservices, reception services, maintenance and cleaning, to facilities and
equipment management; from Meal Pass, Gift Pass and Mobility Pass benefits for employees to
in-home assistance and concierge services. Sodexo’s success and performance are founded on
its independence, its sustainable business model and its ability to continuously develop and
engage its 420,000 employees throughout the world. www.sodexo.com

Key figures Sodexo (as of August 31, 2015)
19.8 billion euro consolidated revenues
420,000 employees
19th largest employer worldwide
80 countries
32,000 sites
75 million consumers served daily
14 billion euro in market capitalization (as of January 12, 2016)
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